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COMES NEW MODEL time 
and Palace kicks the lid off with 
a preview of 1938 stuff that not 
only shows new models but a new 
merchandising idea. Prexy Are- 
hart and Sales Boss Scheff did 
their coming out party in true 
automotive style with approxi- 
mately 100 dealers and distribu- 
tors to say nothing of a coterie 
of visiting firemen and scribes 
gathering at the plant in Flint to 
witness the important natal cere- 
mony. 

* * = 

LISTEN ME HEARTIES and 
let your columnist tell ye a tale. 
As early as last February your 
conductor made the prediction 
that some day soon some trailer 
builder would do a two-fold job 
of furnishing coaches that would 
permit the dear ladies to change 
the furniture around in their mo- 
bile homes just as they did in 
their houses and in this design 
also make possible mass produc- 
tion of custom coaches with 
standard shells and _ furniture. 
Well, Palace has made the dream 
come true. 

* 1” eS 

DID YOU EVER see a monkey 
eat onions? Well, I never did 
either but I'll bet such a monkey’s 
eyes didn’t pop out any further 
than mine did when I walked 
into the factory showroom and 
saw the three sizes of shells with | 
a whole furniture store full of 
couches, dinettes, galley fitments, 
wardrobes, chests of drawers and 
wall cabinets arranged around the | 
room. Each piece of furniture 
had a tag on it which told the 
price of that particular self-con- 
tained unit installed in the coach. 
While only three types of cooking 
stoves were shown, for instance, | 
with this new idea Mrs. Cus-| 
tomer can have any stove she| 
wants, and can have it placed at 
either side or in either end of her 
trailer. Hubby buys the home on | 
wheels and she furnishes it to 
suit her own sweet self. If she 
don’t like her own design, she can 
buy some more furniture and 
change it. Here’s hoping trailer 
buying husbands have long deep 
pocketbooks if some women I 
know get the trailer idea. 


* * * 


FEEDBAG INFO for the deal- | 
ers on what these new designs | 
mean in the way of selection was 
given out by Scheff that night at 
the banquet. In the large trailer 
15 different floor plans are avail- 


(Continued on Page 4, Col. 3) 
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ATA Calif. Conclave Draws 2,500 Trailers 


500 Delegates OK) 
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New Brake, Signal 


Trailer Measures 





Of 9 Days Acclaimed 
A Big Success 


SANTA MONICA, Calif.— | 


Nine-State P arley Seeks 


DETROIT, WEDNESDAY, SEPTEMBER 15, 1937 


Uniform Trailer Laws 


NEW YORK.—First move toward uniform state regu- | 
Summer Reunion | lation of trailer coaches and camps was made early this Twelve Makers 
| week when representatives of nine eastern states met 


here in joint conference to discuss the trailer problem. 


Representatives from New York, Connecticut, Pennsy]l- | 
New Jersey, 


vania, Delaware, 


Massachusetts, 


Over 2,500 trailers were|Island, New Hampshire and Vermont, as well as federal 


'present Sept. 3 to 8 in the) 
Santa Monica area during) 
the first summer reunion of 
the Automobile Tourist 
Assn., according to Edwin 
Murphy, ATA vice-president. 


Over 500 delegates attended the 
business sessions of the cunvert- 
tion and voted approval of re- 
cently enacted California laws re- 
quiring trailer brakes on models 
weighing 1500 pounds or more, 
clearance lights and mechanical 
or electrical signal devices. 

A full program included par- 
ticipation in the state Admission 
Day parade, estimated to have 
been over five miles in length, a 
dog show, floral parade, a sports 
carnival and other entertainment. 
One feature of the meeting was 
a visit to a U. S. battleship which 
was at anchor in the harbor. 

During the convention, the cen- 
ter of which was the huge mu- 
nicipal pier, the Trailer Coach 
Manufacturers Assn. of California 
held a 1938 model show in which 
the latest Pacific coast produc- 
tions were shown. 

The first two days of the con- 
vention was largely given over to 
business sessions and the registra- | 
tion of the visiting trailerites. On 
the Sunday following, in addition 
to divine services at each trailer 
park the ATA made arrangements 


| 


| for those in attendance to take in| 


. : | 
several interesting events that | 


were taking place nearby. Three 
trailer parks were utilized by the 
visiting trailerites. 





| with most buyers. 


officials and others represe 


Palace Announces 
Models; Innovates 


Merchandise Plan 


nting the Council of State 
Government, and the Amer- 
ican Assn. of Motor Vehicle 
Administrators, co-operated 
in the conférence. A second meet- 
ing was scheduled at which uni- 
form regulations were to be 
drafted for submission to nine 


| legislatures. 


FLINT.—In announcing its new | 
line of 1938 trailers at a dealer 
sales convention and _ preview, 
held at the plant Aug. 24, Palace 
Travel Coach has taken a revo- 
lutionary step forward in an en- 
tirely new direction in trailer 
merchandising. 

With quality in both workman- 
ship and materials the keynote, 
three advance models for 1938, in 
two body lengths, were exhibited 
to upward of 100 distributors and | 
dealers at the preview. Those 
present expressed full approval of | 
the new merchandising plan. 
In introducing the new line, D. | 

Arehart, president of the cor- 
poration, stressed the fact that 
the trailer coach is primarily a 
travel home and that its interior 
livability was of first importance | 
“It has been} 
discovered,” Arehart stated, “that | 
the customary method followed in | 
the past of offering the public a} 
travel coach fully furnished with | 
standard equipment and fitments | 
of fixed position has not proved 
popular with the prospective pur- 
chasers.” 

Palace Coach, therefore, will | 
sell the new models as shells, just | 


(Continued on Page 8, Col. 4) 
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The reaction of the nation’s law 
makers to the sudden challenge 
of the house trailer has exhibited 
a bewildering variety of opinion, 
Harold C. Ostertag, chairman of 
the New York joint legislative 
committee on interstate co-oper- 
ation, stated at the conference. He 
said that more than a score of 
states and several times that 
number of municipalities, varying 
in size from Detroit to tiny vil- 
lages, have passed or considered 
regulatory laws no two of which 
are identical. 

Ostertag said “this trailer move- 
ment has now developed to a point 
where it is at once a highly de- 
sirable form of mass recreation 
and a new industry giving em- 
ployment to thousands. Our com- 
mittee feels that the surest way 
to stifle this progress is for each 
state to enact stringent regula- 
tions without regard to the action 
of other states. It is unthinkable 
that this should be allowed to con- 
tinue.” 

Conceding that certain types of 
regulation are both necessary and 
beneficial to trailerites and their 
hosts alike, he added that the 
main task of the committee, rep- 
(Continued on Page 11, Col. 1) 





THE NEW MODEL DISPLAY at the palace preview illustrated how it is possible for the dealer to 
arrange his furniture in the showroom to best demonstrate the new merchandising plan. Women buy- 
ers can thus visualize that here is the furniture for her mobile home and she can arrange it to suit 
herself. Each piece of furniture carries its own price tag installed in the shell. 
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1°38 Trailers Again 
To Occupy Fourth 


Plow of Palace 





Already 
Signed for National 
Motor Show 


NEW YORK. — The first 
national showing of the 1938 
trailer models will be made 
at the National Automobile 
Show in Grand Central Pal- 
ace here, Oct. 27 to Nov. 3 


o. 

Again it is expected that the 
fourth floor, where the new mo- 
bile homes will be on exhibition, 
will be the center of attraction 
for many thousands of easterners 
who seem to be just awakening 


‘ 


to the possibilities of trailer 
travel and vacationing. 
Twelve coach manufacturers 


have already signed up for their 
space, and it is expected that 
several others will have obtained 
space for their new model show- 
ings before the doors’ open. 
Among those who have made 
their reservations are Alma, Auto 
Cruiser, Bender Body, Covered 
Wagon, Curtiss Aerocar, Fleet- 
wheels-Coates, Indian, Palace, 
Schult, Streamlite, Travelodge 
and York. 

Several parts manufacturers 
will also be showing new trailer 
equipment and fitments. Among 
those who have already signed up 
for spree are Coleman Lamp and 
Stove Co., Bendix Aviation, L. C. 
Chase and Co., Evans Products 
Co., Motor Wheel Corp. and the 
rurnsignal Corp. 

Nash will again show its auto- 
mobiles, which have provision for 
beds in the floor of the car. Trail- 
ette will again display utility 
|trailers for special business use. 

Decision of the trailer manu- 
| facturers to confine their national 
|}new model showings to the 


(Continued on Page 11, Col. 1) 


Nine New Models 
Are Announced 


By Schult for 38 


ELKHART, Ind.— Nine models 
for 1938 are announced by Schult 
Trailers, Inc., ranging in price 
from $275 to $1,385 as before, but 
including two more models than 
the 1937 line. 

Interiors of the new models 
have many innovations and re- 
finements suggested by users dur- 
ing a nationwide investigation. 
The new interiors have been re- 
arranged for added comfort and 
efficiency, with more storage 
space, finer cooking and refriger- 
ating equipment, more luxurious 
beds and seats, ample and effec- 
tively placed lighting units, added 

(Continued on Page 2, Col. 1) 
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Nine Models for 1938 Announced by Schult 


Features Added; 


Priced trom $275 to $1,385 


(Continued from Page 1) 


working areas, and utility shelves 
and magazine racks. 

The new exteriors are further 
streamlined and have a two-tone 
finish. A wide observation-type 
window in the rear is said to give 
greater visibility from within and 
added distinction to the trailer’s 
outward appearance. 


Deliveries of the new models} 


will start Sept. 15. 

The new line includes: 

The Sport at $345 complete for 
four, a camping unit, combining 
utility and sturdiness with low 
cost. 

The Gadabout at $395 complete 
for four. This 12-foot unit features 
light weights and compact ar- 
rangement. It is double wall con- 
struction, beds in opposite ends, 
has all facilities including ice box, 
cooking stove, curtains, inner- 


spring beds, all steel chassis, etc. | 
is a| 


The Travelease at $426 
specially designed two-passenger 
unit. It has all equipment in- 
cluded, and the general design is 
identical with the 1937 Travelease 
although interiors have been im- 
proved with _the addition 


Servel Utilizes 
Special Aerocars 
To Reach Farmers 


PONTIAC. — Twenty-five spe- 
cially built Aerocar 
drawn by 1937 Pontiac six-cyl- 
inder coupes, are being used by 
Servel, Inc., to demonstrate the 
kerosene-operated Servel Electro- 
lux refrigerator to farmers. 

A factory demonstrator with 
car and trailer calls on Servel 


dealers and together they can-| 
vass the countryside, making ac- 


tual demonstrations at farm 
homes. Trailer units also are used 
at state and county fairs and 
other important farm gatherings. 

Each unit is equipped with a 
public address system with turn- 
table for phonograph records, ra- 
dio and microphone equipment 
for broadcasting sales messages. 


During the _ several 
thousand miles that are being 
covered by these units during a 
year’s time they are the center 
of a great deal of interest. 


Car and trailer units have been 
assigned to the following terri- 
tories: Evansville, Ind.; Dayton; 
Columbus, O; Rochester, N. Y.; 


Baltimore; Birmingham, Ala.; Or- | 


lando, Fla.; Atlanta; Augusta, 


Ga.; New Orleans; Minneapolis; | 


Davenport, Ia.; Bismarck, N. D.; 
Rapid City, S. D.; three to Dallas; 
two to Fort Worth; El 
Denver; Sterling, Colo.; 
Colo.; Phoenix, Ariz., 
land, Ore. 


Trailer Storag > Plan 


Aids Apartment Dwellers 

SACRAMENTO.—Although as 
it is almost impossible for people 
living in apartment houses to| 
store their trailers, Warren Boyd 


Co., 
tor for Covered Wagon, 
evolved a plan to aid them, thus 
boosting sales. 


Apartment dwellers are per- 
mitted storage of their trailers in 
a warehouse at $2.50 per month, 
which is about cost. Included in 
that figure is insurance for fire 
and theft during storage. A pick- 
up and delivery service on trail- 
ers at 25c per trip is also pro- 
vided, according to N. C. Owen, 
sales manager. 


Michigan leads the country in reg- 
istration of trailers of all types, 
with approximately 103,000. Cali- 
fornia and Ohio are second with 
slightly over 95,000 each. 


of | 


trailers, | 





hundred | 


Paso; | 
Pueblo, 
and Port-| 


Northern California distribu- | 
has | 





rounded corners and many refine- 
nients. 

The Schult Nomad at $496 has 
a two-toned exterior. A new wide 
vision rear window is of the ob- 
servation type. The interior, all 
corners rounded in the modern 
manner. Redesign has made pos- 
sible the addition of another ward- 
robe and more storage space. 

The Nomad De Luxe at $610 is 
done in mahogany with ultra-de 
luxe equipment. 

The Schult De Luxe at $745 fea- 
tures a new arrangement, custom 
ice box, two-burner oven stove, 
two wardrobes, private toilet and 
lavatory, obseration type rear 
window, two-tone exterior cover 
(one-piece) delightfully soft beds, 
more storage space, modern 
rounded corners, and a new cello- 
film finish. 

The Schult Master De Luxe at 
$825 is fitted with Philippine ma- 
hogany and features the same 
equipment and appointment de- 
tails as the Schult De Luxe. 

The Porto-Home, a new surprise 
Schult creation will be announced 
shortly as Schult’s answer to the 
problem of bigger trailers. 

The Custom Tandem at $1,095, 


| has been substantially improved 


for 1938 with many additions in 
design and finish. 

The Custom Tandem De Luxe 
at $1,385 in mahogany, is likewise 
improved in character and quality. 

The complete Shult line is 


| mounted on a cross-braced, all- 
| steel 


chassis and topped by a 
metal top bow, which is said to 


give the maximum amount of, 





Colo. Officials 
For Modern 


DENVER.—Following a thor- | ica’ 
ough study of the trailer situation 
this past summer, Colorado health 
officials are now working with 
mayors and city officials in an 
effort to modernize trailer camps 
for the next tourist season. 

Colorado annually is the haven 
for hundreds of out-of-state trail- 
erites, according to Dr. Roy L. 
Cleere, executive secretary of the 
state board of health, and B. V. 
Howe, chief engineer of the board. 
In addition, other hundreds of 
Colorado citizens own mobile 


| homes. 


“Trailer camps should be con- 
structed throughout the state, for 
one thing,” said Howe, 
trailer owners may park their 
trailers without charge and 


are provided. We have prepared 
a blue print of such a trailer camp 
which is to serve as a model. It 
is landscaped to provide space for 
60 automobiles with trailers. 
“Each space is 45 feet long and 
eighteen feet wide at its narrow- 


est point. Provision is made for| 
| shower baths and laundries and| 
for recreational devices. The plan | 


calls for 4.9 acres of ground and 


is as intricate and attractive as a| 


modern subdivision.” 

The parking spaces are ar- 
ranged in circular fashion, with 
two circles being divided by gravel | 
roads. In the middle provision is 
made for a store, shower baths 
and laundry and for a theater, 
dance floor or swimming pool. 
Lavatories and incinerators are 
placed outside the circles. In the| 
corners of the square plot there is| 
space for croquet courts, chil- | 
dren’s playgrounds, horseshoe 
pitching courts and tennis courts. 
Space for a filling station is allo- 
cated at the entrance to the camp. 

The Colorado board of health 
recommends that in connection 
with the toilets of the camp a 
flushing slop sink for the purpose 
of emptying the contents of chem- 





“so that} 


in | 
| which proper facilities for the dis- 
pensation of refuse and sewage | 





| health will be ready for use in the 





strength and safety with the least 
weight. Other Schult construction 
features have been retained. 


Schult also announced a new 
aggressive merchandising policy 
that includes a large advertising 
appropriation, and new merchan- 
dising plans of interest to trailer 
dealers. 


Indian Increases 
Output Facilities 
With New Factory 


CHICAGO.—Announcing a pro- 
gram of increased output, the 
Indian Trailer Corp. of America 
has just leased the building at 
2338-42 Indiana avenue, and will 
convert it into a manufacturing 
plant. 


The structure, which is five 
stories in height and contains 
55,000 square feet of floor space, 
will augment the facilities of the 
Indian factory at 6911 S, Chicago 
avenue. 

According to Indian officials, 
their business has shown a 400 
per cent increase in the last 90 
days, and the situation calls for 
increased output over the 450 
trailers per month rate recently 
maintained. 


The company employs 250 peo- 
ple and plans to more than double 
this number. It has built 2,200 
trailers since starting operations. 


A survey by the Indian Corp., 
it is stated, reveals that about 90) 
per cent of those purchasing its 
trailers intend to use them for)! 
purposes of permanent homes, 
and only 10 per cent for highway 


travel. 
Plans 


Map 
Trailer Cam ps 


ica’ toilet receptacles which some | 
trailers carry. Steam lines are also | 
recommended, located outside the | 
toilets to provide for sterilizing | 
and thorough cleansing of these} 
receptacles. Sewage from trailers | 
is now dumped promiscuously, and | 
in order to protect public health, | 
these trailer camps or something | 
similar are necessary, says Dr.| 

Cleere. 


The Colorado officials also point 
out that many large business cor- 
porations and firms are now mak- 
ing use of the trailer in everyday | 








| business life. Salesmen and field 
| representatives are traveling} 


about the country with automobiles | 
and trailers—the latter fitted up| 
with samples and in other ways | 
used for demonstration purposes 
of the firms’ products. These busi- | 
ness 
trailers must be 
camp sites. 

The Colorado board of health is | 
working with mayors and city of-| 
ficials of the state and during the 
coming winter months much in 
making modern trailer camps in! 
Colorado is expected to be accom- | 
plished. Next summer, according | 
to present indications, many trail- | 
er camps modeled from the sug- 
gestion of the Colorado board of 


given proper | 


state. 


A study of trailer travel in the 
Colorado Rockies has also been| 
made this summer and from this | 
study rules and regulations for| 
next season will be formulated. It 
is highly probable that a number | 
of trailer camps will be provided 
in the mountain areas. 


New Headquarters 
AKRON.— Akron Trailer Head- 
quarters, Inc., has just been organ- 
ized here by Walter W. Born, W. S. 
Hiltner and Helen Herrold. 


Trailer Trade section of Automotive 
Daily News is America’s only trade 
journal dealing exclusively with the 
trailer industry. 





AMONG THE FIRST of the trailer manufacturers to announce 
a complete new line for 1938 was Schult, which is featuring nine new 


models, 


Eye-appeal has been stressed in the interiors of the entire 
representatives and their | line. Shown at the top is the custom tandem deluxe, which is trimmed 


in mahogany. Second from top is the new Nomad, which is made in 


both standard and deluxe interiors. 
an entirely new model, designed 


Third from top is the Porto-Home, 
for those who live in trailers the 


year ’round. In this model complete kitchen is in the front end of the 
trailer, as shown. Bottom, the deluxe, an unusual feature of which 
is the exceptional drawer space under the sink, which set at right 
angles to the wall, forms a partial division between the living room 


and galley compartment. 


Calif. Act a 
Roadside > Parking 


LOS ANGELES.—Overnight 
roadside parking by trailer own- 


ers has been prohibited by pas- | 


sage of a new law by the 1937 
California legislature. The law 
forbids overnight parking within 
twenty feet of the traveled por- 
tions of highways in unincorpo- 
rated areas of the state. 

Better camping facilities for 
trailer owners are _ promised, 
however, in the measure which 


gives the state regulatory powers | 


over trailer camps in unincorpo- 
rated areas. Operators must now 
obtain a permit from the division 
of immigration and housing of the 
department of industrial relations. 
Upon receipt of an application fee 


| of $25 the state inspects the trailer 
camp and issues a permit after 
ten days if conditions are ap- 
proved. 

New regulations specify that 
state-approved parks must have a 
caretaker and must be graded. A 
minimum space of twenty by 
twenty-five feet must be provided 
for each individual camp site, and 
an adequate supply of clean water 
and ample sanitary conveniences 
must be available. 


Trailers Popular i in Gary 

GARY, Ind.—Life in a trailer is 
attracting more families in and near 
Gary than ever before, according to 
a survey which shows 119 families 
already live in trailers, with an 
average of three persons to a 
trailer. Trailer residences had an 
abrupt increase this spring. Last 
October there were only 41 trailers 
in Gary. 
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New Palace Plan Declared Revolutionary Step 


PROSPECTIVE TRAILER WIFE will have greater latitude and 
pleasure in selecting her new trailer home under Palace’s 1938 mer- 


chandizing plan. 


At last she has the opportunity of determining the 


interior layout of her trailer in the same manner that she determines 
thé outfitting of her own home—without finding it necessary to pur- 


chase a custom-built model. 


Shown, prescribing her desires like to- 


morrow’s trailerwife, is Ethel Taylor, Palace dealer of Miami, Fla. 





Rigid Trailer Health Laws 


Are Approved 


VANCOUVER, B. C.—Rigid reg- 
ulations governing the operation 
of motor trailers within the entire 
province of Manitoba have now 
been approved under the public 
health act. 

These regulations require that 
closets in the trailers shall be of 
the removable receptacle type of 
fly proof construction, and 
equipped with a sanitary means of 
ventilation, and that facilities for 
proper cleansing and disinfection 
shall be provided. The receptacles 
or containers of such closets shall 
be of substantial water-tight metal 
construction, provided with strong 
aandles to facilitate removal for 
cleansing. 

Sinks or other fixtures installed 
for washing or ablution purposes 
in trailers to be used within the 
province of Manitoba must be pro- 
vided with a removable water- 
tight metal container for the re- 
tention of all liquid matter. 


In addition to these three points 
which affect trailer manufactur- 
ing, there are also other regula- 
tions governing the provision of 
proper sanitary facilities in tourist 
camps, and governing the use of 
sanitary arrangements within the 
trailers themselves, while they are 
parked within any city, town, or 
municipality in the _ province. 


in M anitoba 


Parking or location of any trailers 
on grounds within the limits of 
any city, town or municipality 
within the province of Manitoba 
for uses of permanent or occa-! 
sional place of residence is also 
banned. 


Evangelists Purchase 
Fifth Covered Wagon 


MT. CLEMENS, Mich.—Mr. | 
and Mrs. Harold S. Jones, of Al-| 
bany, N. Y., traveling evangelists, 
have just purchased their fifth) 
Covered Wagon trailer. 


Jones, whose occupation re- 
quires traveling thousands of 
miles annually, purchased one of 
the first Covered Wagon trailers 
manufactured by A. G. Sherman 
in 1928. Since then, he and Mrs. 
Jones have lived continuously in 
a trailer. They own a home in 
Albany, N. Y., yet when they go 
there they park their trailer in 
the back yard and live in it, 
rather than in the house. Mrs. 
Jones says she will never go back 
to living in a permanent home. | 


Camps Ruled Out 
FAIR LAWN, N. J.—Trailer camp 
sites have been declared illegal here 
with adoption of an ordinance to 
that effect. 


3,000-Mile Trailer 
Jaunt Costs $86 


MT. CLEMENS, Mich. — 
As evidence of the economy 
of travel by trailer, A. D. 
Owen, San Francisco attor- 
ney, has submitted the ex- 
pense account of Mrs. Owen 
for a 3,000-mile trip lasting 
two weeks, 

Mrs. Owen, drawing a 
Covered Wagon behind a 
’37 Ford, listed the following 
expenses: 


Car (besides gas) 
Camps 

Clothes 
Miscellaneous 


Trailer Section 


PHILADELPHIA.—tTurning in- 
creased attention to the trailer, 
The Car, official AAA publication, 
in its September issue includes a 
new trailer department. A form 
is published in an effort to gain 
information from readers in re- 
gard to their interest in trailers 
and their experience with them. 


One of the leading articles in 
the issue deals with the experi- 
ence of tourists who rented a 
trailer from Trailer Charter, Inc., 
a Philadelphia firm which has 
been renting about five trailers a 
week. 

During September, Auto Cruiser 
and York Cruiser will have mod- 
els on exhibit at the local auto- 
mobile club. 
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= ‘Movable Fitments’ Hailed 


By ’38 Model Previewers 


(Continued from Page 1) 


|as one buys a home, Arehart said. 
|Then from a complete and wide | 
|choice of individual pieces of | 
trailer furniture and fitments the | 
individual purchaser may select} 
the interior furniture to meet his 
family’s wants. He can thus buy 
as little or as much interior fit- 
ments and pieces of furniture as 
desired, adding other pieces later 
|as desired. 


The furniture is of both 
|}movable and removable type 
and is adaptable to a dozen or 
more interior arrangements. Thus 
the housekeeper can, when she 
tires of one arrangement, have 
each piece re-located to suit her 
latest fancy. The buyer has the 
choice of a variety of cooking | 
and heating stoves, of beds, cabi- | 
nets, color combinations of up-|! 
holstery and draperies from 
which to select. 


In presenting this new line of 
furniture and the merchandising | 
plan, Arehart declared that the| 
dealers will find this of great 
practical advantage in making 
sales. For a smaller investment | 
than hitherto necessary, using one | 
each of the two body lengths and | 
a complete line of this new type 
of factory- made movable furni-| 
ture, he will be able to show any 
one of a dozen or more interior | 
arrangements or combinations-— 
one of which in all likelihood} 
will meet with the preference of 
the particular prospect. 

The advance models exhibited 
at the preview showed attractive 
color combinations. One model 
showed a very attractive shade of | 
|}mission green furniture and fit-| 
|ments against sidewalls and ceil-| 


| 








Now Ready! 


SENSATIONAL NEW FULLY EQUIPPED 


4 PASSENGER MODEL... 


OVERALL 


16 FOOT 


w 


A great new field of Trailer Sales opens up to the dealer 


featuring this new Elcar Economy Trailer. 
Ideal for sports, travel, or thrifty home use, at a 


thing! 


It has every- 


price never before approached. Real innerspring beds and 
pillows, standard chassis, large refrigerator, 7 windows. 
No extras for customer to buy. Cash in on this great sales 


sensation NOW! 


Also 


Some excellent territories 


Finer 


still available for energetic, 


® 16 ft. Standard 


New and ® 18 ft. De Luxe 


® 20 ft. Custombilt 
W rite—W ire—Phone 
Us Today! 


are 
re- 


sponsible dealers. Elcar gives 


the dealer real 
INVESTIGATE! 


selling help. 


“The New ELCAR TRAILER 


Models Lead the Field” 


ELCAR COACH 
COMPANY 


Factories: 


Elkhart, Ind. - Goshen, Ind. 


| device of an 


ing of tinted ivory, with blending 
rust upholstery and draperies, 
and matching floor covering. 

Production on the new models 
started Sept. 1. 


Among some of the improve- 
ments emphasized in the presen- 
tation of the new line were bon- 
derized windows on all models 
which eliminate rust, and larger 
tires as standard equipment which 
give a 14 per cent factor of safety 
increase. Designing to give the 
customer the greatest factor of 
safety was stressed all through 
the presentation. 


Calif. Adds F ive 
New Trailer Laws 


SACRAMENTO, Calif.—Trailers 
received much attention from 
members of the 1937 California 
state legislature, and the amended 
motor vehicle code includes sev- 


| eral new regulations on trailer 


coaches. 


A rear red reflector is now re- 
quired, in addition to the usual 
tail light, and clearly visible green 
clearance lights on both sides are 
also required. A provision calls for 
a mechanical or electrical signal 
improved type on 
car or trailer, and trailers of 1,500 
pounds or more must be equipped 
with adequate brakes to be oper- 
ated by the driver of the towing 
vehicle. Another new law pro- 
hibits overnight parking of trail- 
ers within 20 feet of the traveled 
portion of highways in unincorpo- 
rated areas. 


1M ML LLG 


Because 


Outclasses competition in styl- 
ing-—vinterior arrangement — 
strength, beauty, safety of 
construction. 


Outclasses competition in 
range of models—IN ITS 
PRICE FIELD—AND IN 
LOW BASE PRICES. 


Outclasses competition in sales 
help to Dealers. Advertising 
reaches 5,000,000 prospects 
monthly. 


Outclasses competition in point 
for point check up of essential 
features — therefore greater 
sales ability—more sales—and 
more profit, 


INVESTIGATE! 


TRAILER/IZED 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, Wholly through 

13TH YEAR _ the dissemination of NEWS which is timely, 
Gs uthentic and of value—(ADN 6-10-1933) 
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The Road Ahead 


IKE a sound smack on the buttocks, often administered 

by the attending obstetrician to start the first breath 
of life in a newly born infant, the past summer slump 
should act as a kick in the pants for the trailer industry 
which will put it back on its feet. For almost two years 
the trailer industry has been nurtured in a womb of 
optimism, depending for its growth on the development 
of a public demand rather than upon sound merchan- 
dising. Experiences of the past few months should have 
opened its eyes and the smack on the buttocks it has 
received should have given it breath to start anew. 

There are those who see nothing but a dreary outlook 
for the industry. To an extent this is true. The first 
flush of glamour is gone. But, like the goldrush days 
of the past, when men waded into streams hoping to 
scoop up the yellow wealth in their bare hands, there 
were many disappointments. Those who came with 
proper equipment—picks and pans and not too many 
illusions—remained to reap the harvest. 

This same condition was true, and will prove true in 
the future of the trailer industry. The goldrush optimists 
with their slipshod methods got nothing for their pains 
during the past few months but wet financial feet. Dur- 
ing the past year they merely have cluttered the stream 
for those who came properly equipped. The purge which 
is now in progress should do much to send them back to 
the shore and leave the stream clear for those better 
fitted. 

Trailer Trade feels that while this purging process 
opens new opportunities for those who remain, it also 
imposes. new responsibilities to rebuild public confidence. 


Gag the Gossips 
ONE bad trait prevalent in the trailer industry— 
among manufacturers and dealers alike—is the habit 
of rumor mongering. No man can besmirch the credit of 
a competitor without having his own words in some way 


reflect upon his own credit. Stories that this or that com- 
pany are on the “verge” are accepted and tossed about 
the industry—sometimes maliciously to gain advantage— 
without any attempt to check their accuracy. These same 
stories can be developed against you. Every rumor of 
this sort, true or false, damages the credit of the industry 
as a whole—and you are the industry. 


From a dealer standpoint, too many are inclined to 
belittle or besmirch the products of a competitor and 
point out its weaknesses. In doing this the dealer often 
creates in the prospect’s mind visions of faults in trailer 
construction and design which the prospect never dreamed 
of, and which, perhaps, in reality, do not exist. After 
shopping a while the prospect comes to look for faults 
rather than perfections. Business and business reputa- 
tion today, yesterday and tomorrow, must be built on a 
firm foundation consisting of an honest product and fair 
dealing. To attempt to build on the loose ashes of a com- 
petitor whose reputation we have destroyed is sheer folly. 


(Continued from Page 1) 


able from the standard furniture 
furnished with job. By supplying 
this standard furniture in two 
different finishes it gives 30 differ- 
ent models available with the one 
shell. Enamel the furniture to 
harmonize with the pastel painted 
interior walls of the trailer and 
one would have to have an abacus 
at hand in order to figure just 
what the model possibilities of 
one shell plus one standard built 
set of furniture plus a _ paint 
brush might lead into. 


# * * 


AS OUR OWN Colin Selph 
would say, Palace dealers seem to 
think they have got something 
there. Ethel Taylor, mistress of 
the Palace outpost in Miami, 
summed up the new merchandis- 
ing bombshell by pointing out that 
the new idea enabled the dealer 
to meet the sometimes difficult 
sales advantage of the local 
builder who sold the prospect on 
the thought that he could give 
them just the type of interior ar- 
rangement the prospect wanted. 
Palace jobs are now all custom 
though they are all standard and 
as I understand it, all furniture 
will fit all models. Of course the 
smaller models can’t accommo- 
date as many pieces as the large 
model can. 

* * * 


THE FIRM OF Schult, Schult 
& Wells Brothers in Elkhart also 
took a running start in the 1938 
coach trailer popularity contest 
when they opened the door of 
their engineering incubator which 
just hatched out nine new crea- 
tions which they hope will carry 
blue ribbons throughout the year. 
The line runs the gamut from a 
very low priced model up to the 
custom de luxe on tandem axles. 
In the line, and new to them this 
year, is a model designed particu- 
larly to please the family who 
live in trailers the year round. 
This model has the kitchen in the 
front end, next comes the dinette 
and the spacious living room is 
in the rear. Unusual eye appeal 
and an impression of length have 
been gained in this design. 


* oe * 


BILL SCHULT sr., felt that 
my appearance in Elkhart on one 
of the hottest days in the year 
should get attention in accord- 
ance with the weather so he took 
me to my second luncheon with 
the famed Baloney Club where 
ribbing is the order of the day. 


* * * 


THE CLEAN-UP on the ’37 
stuff, according to Wilbur Schult, 
has been very satisfactory this 
past month and new model time 
has found them with but four old 
jobs in stock the day I was there, 
and less than one-half trailer per 
dealer in the field. This meant 
that the factory would have to 
get into immediate production on 
the new models in order to give 
the dealers merchandise to sell. 


* > * 


BETTY ORR has not only taken 
on the Bender line for the Windy 
City and environs but has agreed 
to do the interior designing on 
the new Elyria built steel coaches 
for the coming year. This means 
that she will have to do some de- 
sign board master minding im- 
mediately. 

* * * 


MANY HAVE ASKED where is 
this trailer business going to? I, 
at times, have been brash enough 
to proffer the suggestion that it 
might well lead into pre-fabri- 
cated housing. The trailer indus- 
try has certainly shown that it is 
possible to build self-contained 
apartments, if you will, and put 
them on wheels. This country 
and primarily the great industrial 
cities like Detroit are experienc- 
ing the greatest housing shortage 
ever known and builders are 
practically admitting that it is 
impossible today with the high 
cost of materials and labor to 
build a house the average work- 
ingman can buy or rent. Why 
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The Winning Pitch 


Letter Box 


Action Needed 


The attached copy of a letter 
is so typical of the true state of 
affairs in the “trailer slump” that 
I think it merits space in your 
next issue. 


Mr. Greenbaum has purchased 
two very expensive, high class 
deluxe trailers from us in a little 
over two years and is an en- 
thusiastic trailerite. He is a 
prominent, wealthy lawyer and 
finds it impossible to continue his 
hobby under existing conditions. 

This same feeling is shared by 
so many present and prospective 
owners as to be greatly respon- 
sible for our present troubles. 

Nothing short of quick action 
will save the day. The trailer 
manufacturers should drop their 
petty differences and horror of 
spending a little money and band 
together to save their future 
business. They must not be 
“penny-wise and pound-foolish.” 

We feel that you can use a 
great deal of influence in getting 
some drastic action started and 
will give you photographic copies 
of the original letter, with per- 
mission to publish, if desired.— 
Cc. H. PINCHES, President, 
Pinches Pleasure Trailer Corp., 
New York. 

“The following letter was re- 
ceived by Pinches: 

“IT was interested in receiving 
your literature under date of July 
29. 

“T assure you that, until the 


then can’t the coach trailer in- 
dustry turn out self-contained 
rooms which will answer for a 
house for this type of buyer and 
after he has paid for the first 
unit buy the second and the third 
and eventually have a five- or six- 
room house. 
* * * 

COVERED WAGON has done 
some experimenting along this 
line and are now showing in 
Detroit for public reaction two 
mobile cottages. These houses are 
quite different from coach trail- 
ers. The only real resemblance is 
that they are mounted on wheels 


trailer manufacturers get together 
and take some constructive means 
of combating the present epi- 
demic of ordinances against trail- 
ers, I would not be interested in 
buying another trailer. 


“In each and every small com- 
munity, as a result of someone’s 
ignorance of those people com- 
posing the trailer colonies, some 
move is started to make it dif- 
ficult for trailerites, and I per- 
sonally believe that the trailer in- 
dustry is going to be set back 10 
years at least, unless the manu- 
facturers take some immediate, 
drastic, progressive step. 


“It is too difficult to organize 
the trailerites and as individuals 
they naturally cannot supply the 
means for a general program of 
education. 


“This situation has been burn- 
ing me up ever since my trip to 
Florida last winter, and it’s up 
to you dealers to see that some- 
thing is done and done at once.” 


Memo on Beds 


While trailer designers have 
gone a long way toward making 
their products more livable, when 
is someone going to design a 
trailer bed that is a real bed? 
My customers complain constant- 
ly that they want springs, not 
slats; a bed that doesn’t have to 
be made twice a day, and a bed 
that is airtight and will not mil- 
dew. In short, they request a bed 
something like the one at home. 


and axles. They are really the 
type of cottages in embryo that we 
saw springing up in battalions 
adjacent to practically all indus- 
trial cities at the start of the last 
prosperity era. The showing is 
getting a great play. Thousands 
of people are making the pilgrim- 
age out to the show lot to inspect 
them. The cottages are designed 
to live in and offer mobility only 
as a matter of convenience. It 





may well be that, as is or sans 
running gear, this cottage type 
might become a mighty lusty 
child of the mobile housing 
builders. 





18 States Now Have 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Use as Permanent Homes 
Discouraged in 53 Cities 


DETROIT.—Eighteen states 
and 53 municipalitie, already 
have enacted regulatious govern- 
ing trailers and trailer camps, 
according to a survey by the 
American Municipal Assn. While 
most of the laws have encouraged 
the trailer, virtually all of them 
have discouraged use of the mo- 
bile units as permanent homes. 


The states which so far have 
passed laws regulating trailer 
camps specifically are Arizona, 
California, Florida, Indiana, Kan- 
sas, Maine, Michigan, Minnesota, 
Mississippi, Montana, Rhode 
Island, New Hampshire, North 
Dakota, Oregon, South Dakota, 
Utah, Vermont and Washington. 


Typical regulations, according 





to the association, provide that| 


minimum areas be provided for 
accommodation, caretakers be 
provided on full-time basis, sani- 
tary provisions, and prohibition 
of cooking in cabins without 
kitchens. 
Michigan, Texas, Florida 
Ohio—publish lists of “approved’”’ 
camps. 


Canada, under the leadership of | 


Manitoba, likewise has adopted 
trailer regulations. 
tions are uniform in all provinces 
and for the most part deal with 
sanitation. 


Because of the need for more 
trailer camps throughout’ the 
country, a new idea was an- 
nounced in Chicago recently. It 
provided for the establishment of 
a chain of trailer parks which 
would be available from one end 
of the country to the other. The 
parks, all standardized, would be | 
called “Kar-a-van Kamps.” A| 
Chicago company is merchandiz- | 
ing the idea. 

The camps provide space for 
trailers in a second-class section, 
or individual service buildings in a 
first-class section. The _ service 
buildings provide shelter for the 
trailer under the overhanging roof | 
of a tourist cabin. All conveniences | 
would be available. 

Municipalities, as a whole, have 
discouraged the use of trailers as| 
permanent homes. This has been | 
done by various means, but the} 
most common is by establishment 
of a time limit for trailers. 


Name of Trailer 


Show is Changed | 


NEW YORK.—Promoters of | 
the National Trailer Show have | 
agreed to change the name of 
their event to that of the New 
York Trailer Show, having failed | 
to get the authorization of the 
trailer manufacturers as being | 
the official national trailer show. 
This event, which was to have 
opened Sept. 10 in the ist | 
Armory, here will now open Sept. | 
15, it is understood. 

While no official list of ex- 
hibitors has been released as yet 
to Trailer Trade, it is under- 
stood that several eastern build- 
ers have signed up for space as 
well as a number of New York 
distributors for midwestern manu- | 
facturers. 


Canada Trailer Maker 


Names New Distributor 
VANCOUVER, B. C.—A. C. Mc- 
Dougall, general manager, DeLuxe 
Trailer Co., Ltd., Vancouver, has 
announced the appointment of 


Five states—Maine, | 
and | 


The regula- | 





Louis Nelson, Nelson’s Garage, in 
Victoria, as Vancouver Island 
distributor and agent for the city 
of Victoria. 

J. A. McLeod, sales manager 
for the DeLuxe company, states 
that his firm has now established 
a well equipped trailer factory in 
Vancouver and is catering to the 
needs of prairie as well as B. C. 
cities. 


Dennis, Mass., and Detroit im-| 
posed the stiffest restrictions—90 | 


days residence in any six-month 
period—and Ocean City, N. J., 
was the most lenient—120 days 
in any 12-month period. Up at 
Sault Ste. Marie, Mich., they will 
allow the trailerite to settle dur- 
ing the winter—if he is gainfully 
employed. 

The effect of most of these or- 
dinances has _ been to _ force 
trailer residents to move within 
the jurisdiction of counties, out- 


side city limits. The county prob- | 


lem remains to be solved. Phases 
of the_problem concern fire, police 
and health protection, schooling, 
welfare, public assistance 
taxes. 


and |! 


o——_ 


DESIGNED AS ONE ANSWER to the housing shortage is the 
new trailer cottage displayed by Covered Wagon in Detroit. As shown, 
they do not resemble trailers although they are mobile. Models may 
be joined together to make houses with as many rooms as desired. 
They are built in two models, 16 ft. and 20 ft., priced at $495 and 
$765, complete, sites lite 





DEALERS! 
Here at Last Is a Way 


Trailer Laws, Survey Shows 


5 


Roxalin Exhibits 
In Special Trailer 


ELIZABETH, N. J. Displays 
of more than 200 products ac- 
tually in commercial production, 
which have been finished with 
Roxalin lacquer and_ synthetic 
coatings, are featured in a 22- 
foot Trail Blazer, developed here 
by the Roxalin Flexible Lacquer 
Co., Inc. 

Designed to demonstrate what 
industrial finishes are and what 
they will do, the exhibits are 
placed in cork-lined wall panels 
and show cases. The trailer is now 
touring the industrial centers of 
the United States. 

Basic materials upon which 
finishes are shown include metals, 
wood, rubber, textiles, leather and 
paper. 


of Meeting Every Customer’s Desire! 


The greatest advancement ever made in the selling of 
trailers! The only method ever devised for satisfying 


every customer! A new 


overcomes all sales obstacles! 

No longer will you be handicapped by having to of- 
fer your trade a trailer coach with 

a fixed and unchangeable interior 

Palace 
line does away with this in a very 
simple way—by providing interior 


The 


arrangement. 


furnishings that may 
about at will, according 


or desire of the individual pur- 


chaser. 


Here’s something entirely different 


INVESTIGATE! 


and potent sales weapon that 


1938 


be moved 
to the taste 


from anything ever done before in the trailer industry 
—and it belongs exclusively to Palace! It is not to be 
confused with the old system of omitting certain 
items in order to reduce the price. The Palace plan 
enables the trailer purchaser to actually exercise a 
choice as to every single article of 
furniture that goes into his trailer. 
To dealers, it means a flexible sell- 
ing program—a wider range in 
models and prices—a smaller ir.vest- 
ment—increased sales possibilities 
and greater returns. In fact, every- 
thing that you have been asking for 


—and everything to meet the de- 


mands of the buying public. 


WRITE FOR FULL PARTICULARS AND FOR 
THE PALACE FRANCHISE PROPOSITION 


PALACE TRAVEL COACH CORPORATION 


303 


HEMPHILL ROAD 


Palace 


Travel Coach 


FLINT, MICHIGAN 
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Aerocar Trailers Put 


To New Uses in Fla. 
CORAL GABLES, Fla. — The 
Aerocar factory here has turned 
out a mobile salesroom for the 
publishers of The Book of Knowl- 
edge. It is fitted up as a library 
by day with convertible sleeping 
quarters for two at night. 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 
Betty Orr Appointed 
Designer For Bender 


Another Aerocar, specially built 
for the Georgia Warm Springs 
Foundation, has made it possible 
for many of the child cripples to 
be taken to and from the pools in 
comfort. Wide loading doors on 
side and end, with inclined ramp, 
make it easy for the patients to 


| wheel their chairs inside the car. 


DID YOU SEE IT AT THE TCT 
CONVENTION? 


The high spot of attention at the 


TCT Convention was the famous 
Marvel Window with a con- 
stantly flowing stream of 
water that was splashing 

against it for eight 

days — without 

leaking a drop. 

This actual proof has 
convinced  trailerites _ that 
Marvel Windows won't leak. 


Marvel windows are complete, ready 

to install with steel frame, fine mesh bronze 

screen, double-strength glass and two coats of oven 
baked black enamel. Built with automotive precision. 


Write for catalog illustrating the full Marvel line representing the 


latest in advanced engineering. 


MARWEE TRAIZER PARTS CO. 


CARL WAGNER, President 


19036 CELESTINE AVE. 


DETROIT, MICHIGAN 
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Marys Little Lamb 


“Evetywhere that Mary went the lamb was sure to go.” 
But everywhere a car or tractor is driven, its trailer is 
not sure to go—unless the trailer is under control with 


good trailer brakes. 


In House Coach and Commercial Service, the big 
swing, today, is to the use of Warner Electric Brakes. 
They are easier to install and operate—less expensive 
to install and operate—and prompt and positive in per- 
formance. They have proved so outstanding in actual 
service that they have now been adopted by practically 
all trailer manufacturers as either standard or optional 


equipment. 


Write for detailed information pertaining to any trailer 
braking problem you may have. Learn more about the 
economy and convenience of the Warner Electric Brake. 


WARNER ELECTRIC BRAKE MFG. CO. 
BELOIT, WISCONSIN 


Factory Representative—3087 W. Grand Blvd. 
DETROIT, MICHIGAN 


WARNER 


a 
BRAKES 


The Only Power Brakes Designed Expressly for Trailers 





Skyscraper Trailers 


| Worry N.Y. Officials 

NEW YORK (UTPS) — 
Village officials throughout 
Nassau county, alarmed by 
the prospect of two and 
three-story automobile trail- 
ers coming to their neigh- 
borhood for the World’s 
Fair of 1939, have been re- 
assured by the motor ve- 
hicle bureau. 

Section 14 of the vehicle 
and traffic law, the motor 
vehicle bureau pointed out, 
specifies that the distance 
from bottom of tire to top 
of trailer shall not be more 
than 13 feet. 

Rather than getting big- 
ger, trailers in New York 
will be smaller. The present 
law provides that the over- 
all length of trailer and car 
shall not exceed 65 feet, but 
in February of next year 
the over-all length per- 
mitted will be only 50 feet. 








Tire Dealers Use 


Trailer for Display 


in tire merchandising was re- 
cently introduced by U. S. Tire 
Dealers Mutual Corp., when C. F. 
Orgill, manager of the organiza- 
tion’s Portland district, placed a 
trailer tire display in operation in 
this territory. 

Through the medium of this 
new traveling display it will be 
possible for dealers throughout 
the Portland territory, which in- 
cludes all of Oregon and parts of 
Idaho and Washington, to inspect 
the complete line of “U. S.” tires, 
tubes, batteries and accessories. 


CHICAGO.—Mrs. Betty Orr, of 
Orr & Orr, Chicago, distributor of 
Bender All-Steel Travel Mansions, 

has been secured 
to design the in- 
teriors of Ben- 
der trailers for 
1938. 

Mrs. Orr is 
notably success- 
ful in the de- 
signing field of 
trailer interiors. 
She stresses fea- 
tures having 
feminine appeal 

Betty Orr —those features 
of livability, 

convenience and beauty that 
mean so much to the housewife. 


Mrs. Orr is considered one of 
the first designers to introduce 
into house trailers “homey” inte- 
rior appointments—ventilation 
fans for removal of steam and 
cooking odors, vanities with am- 
ple drawers for cosmetics, linen 
drawers, etc. These represent a 
collection of practical ideas ob- 
tained by Mrs. Orr through ex- 
tensive travel by trailer coach. 
Furthermore, she finds from ex- 
perience that trailer travel offers 
the housewife a maximum of va- 
cation freedom and relaxation. 


Prior to 1931 Mrs. Orr, with her 
husband, operated a motor coach 
line between Iowa and Chicago. 
They converted several of their 
obsolete coaches into house cars. 
One was used for an “end of the 
line” office and later as a per- 
sonal traveling home. Built in 
1926 as a motor coach, converted 
into a traveling home and then 


will demand 
Liggett Quality 


There is only one quality that can be applied to the 
running gear of today’s trailer coach—and 1938 will de- 
mand that quality. This standard assures proper engineer- 
ing, proper materials, proper heat treating and painstaking 


workmanship. 


Only axles and springs engineered to the particular vehicle 
under which they are to perform will insure complete 
public acceptance—and be free from policy adjustment. 


Running Gear 


Springs 


Liggett has earned a reputation for quality martufacture 
since 1862, Liggett quality is the accepted standard by ex- 
perienced dealers and the informed public. 


Show on Liggett 


Show your 1938 models on Liggett running gears. You 
have time to engineer Liggett under your vehicles in time 
for New York, Chicago and your dealers’ local shows. 


Liggett Spring & Axle Company 


Coach Trailer Division 


3087 WEST GRAND BOULEVARD 
DETROIT, MICHIGAN 


Factory: Monongahela, Pa. 





into a trailer, this particular body 
traveled over 250,000 miles. 


In 1935 the Orrs decided to 
capitalize on their trailer experi- 
ence by taking on a trailer line 
and opening the first full line 
trailer display in Chicago. 

The new 1938 Travel Mansions, 
out Sept. 15, have colorful in- 
teriors and many new conven- 
iences and appointments that re- 
flect the designing genius of 


Drive Is Begun by 
Covered Wagon 


MT. CLEMENS, Mich.—Backing 
its new Pacemaker model, Cov- 
ered Wagon Co. announces the 
launching of a new merchandising 
campaign. 

The company has completed 
plans for a co-operative newspaper 
advertising campaign to be spon- 
sored jointly by the company and 
its dealers and distributors. Sub- 
stantial newspaper space in two 
column or single column adver- 
tisements are being offered. 

In addition to the advertising 
campaign, Covered Wagon Co. is 
providing a quantity of folders for 
distribution by its dealers, a sup- 
ply of postcards for direct mail- 
ing campaigns, and window pos- 
ters for display rooms. 

The Pacemaker is enjoying a 
healthy reception, it is reported. 
The merchandising plan behind 
the model is said to be particu- 
larly appealing. The ability of a 
purchaser to buy a trailer at a 
base price and then equip it as he 
desires, using either factory-built 
furnishings or groups of furnish- 
ings, is finding increasing favor. 

The Pacemaker is designed to 
sell for $298, unfurnished and f.o.b. 
Mt. Clemens. 


Ohio Halts Trailer Tour 


Of 29 College Teachers 


DAYTON, O.—A projected eight- 
week tour for 29 college teachers 
ended here recently when the 
state utilities commission im- 
pounded their trailer bus because 
it carried no passenger liability 
insurance, 

The tour, which began in 
Kansas City and was to have cost 
the teachers $200 each, was man- 
aged by the Greater University 
Tours, of that city. A_ utilities 
commission investigator said the 
organization would be charged 
with failure to obtain authority to 
operate a bus in the state through 
which the tour passed, as well as 
failure to provide the proper in- 
surance. 


50,000 Persons Visit 


Covered Wagon Exhibit 


MT. CLEMENS, Mich. — More 
than 50,000 persons inspected a 
trailer exhibit in the heart of this 
city, conducted by Covered Wagon 
Co., during the past three months, 
it has been announced by the fac- 
tory. The trailer exhibit was 
opened May 26. Interest through- 
out the summer has been con- 
tinuous, with more than 3,000 
trailer catalogs issued. 


The display was conducted in 
conjunction with an information 
center maintained by Covered 
Wagon for the benefit of travelers. 
On Sept. 1 the exhibit was closed 
for the season. 


No Trailer Laws 


OMAHA, Neb.—After long discus- 
sion, at its last meeting the Omaha 
city council decided to refrain from 
passing any ordinance governing 
trailer camps within the city limits. 
Jurisdiction over trailers will be left 
to the city bureau of health. 


Now that trailer homes are here, 
perhaps the bumpy country roads 
ane Oe made to take the place of the 
cradle. 





ELKHART, Ind.— One of the! 
newest entries in the “low-priced | 
trailer field” has just been an-| 
nounced here by the Elcar Coach | 
Co. 

The new Elcar trailer, which is | 
priced at $375, complete, is 16| 
feet overall, six feet six inches | 
wide and six feet one and one-half 
inches high. The body is built of | 
the same steel chassis as other | 
Elcar models and the same draw- 
bar and jack goes into the new 
coach. It is light, weighing ap- 
proximately 1,400 pounds. Its 
height off the ground makes it 
possible for this coach to be 
taken over the roughest of roads 
by hunters and fishermen. 


In addition to the one and one- | 
half-inch dead air space, the 
coach is well insulated against all 
temperatures. 

In the body is the same oak 
construction with steam bent oak 
bows as in the other models. The 
sidewalls are of fir, both inside 
and out and the ceiling has the 
usual four coats of aluminum 
paint and filler. Ample storage 
room has been provided both in 
the top cabinets and in those be- 
low the beds. The full length 
clothes closet as well as two half 
closets not only help to decorate | 
the front of the coach but pro- 
vide ample space for clothing. | 

The makers of the coaches | 
have kept in mind in building this | 
price model that trailerites want | 
comfort in a trailer just the same 
as they want it at home. Antici- 
pating this, they have placed in 
this new coach one of the finest | 
beds that money can buy. It has | 
inner-spring mattresses and the | 
studio, of course, opens up on} 
additional springs. Even the pil-| 
lows are inner-spring pillows. 

The water tank has been placed | 
on the side of the wall behind the | 
fir wood panel insuring the fact | 
that it will not freeze at any time | 
and is provided with a faucet for | 
gravity feed so that there will be | 
no opportunity for trouble with a/| 
pump. 

The electric fixtures have been 
so arranged that either 110- or six- 





Two Distributors | 
Named by Alma 


ALMA, Mich—J. E. Roberts, 
vice-president in charge of sales 
of Alma Trailer Co., announces | 
the appointment of two new Alma/| 
distributors. They are Orr & Orr, | 
of Chicago, and R. R. Watson, of | 
Elkhart, Ind. 

Orr & Orr has recently taken | 
over the salesroom at 2634 S. 
Michigan Blvd., formerly occupied 
by the late A. L. Eberhart. as 
Alma distributor. 





SOMETHING 
NEW AND OUTSTANDING 


For your 1938 models. This 
will be announced shortly by 
the pioneer in the Trailer 
Cushion and Mattress _in- 
dustry. 

Don’t fail to see this new de- 
velopment before deciding 
on your 1938 Couches, Mat- 
tresses and Dinette Sets. 

Write for full particulars. 


Fred V. Gentsch 


3379 Gratiot Ave. 
Detroit, Mich. 
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Elear Announces New Low-Priced Trailer Model 


Lightweight Coach for ’38 
To Sell for $375, Complete 


volt bulbs can be burned in the 
same fixtures. It is provided with 
a radio aerial, four running lights 
and rear taillight. It has a space 


| under the dinette seat for a bath- 


tub at a small additional cost. 
The windows are of the new 
waterproof type insuring them 
against leakage. Because of the 
new construction it has been 
possible to place these on a metal 


| frame inside the coach which im- 


proves not only the appearance 
but their stability. It is equipped 
with seven windows which pro- 
vide ample ventilation and light 
at all times. It is declared to 
have the largest interior cubic 
footage of any trailer in its price 
class. 


— 


CURT DAVIS, LEADING PITCHER of the Chicago Cubs, pur- 
chases a Covered Wagon, deluxe model, so that Mrs. Davis might be 
with him on some of the Cub’s trips. Shown, left to right: Roy Wat- 
son, Elkhart distributor for Covered Wagon; Davis, and Robert 
Christ, Chicago distributor, who delivered the trailer to the hurler. 





HE NEW 1938 SCHULT TRAILERS are here! With a 
score of added refinements and conveniences, they make 
trailer traveling and living a new and thrilling experience. 
New features selected for 1938 models are the result of a 


nation wide survey 


among trailer owners. More convenient 


and larger storage compartments . . . new lighting arrange- 
ment... added utility racks and folding shelves . . . deeper, 
more luxurious beds and seats . . . wide, observation type 
window in rear. . . improvements in cooking and refriger- 


ating equipment. 


The new exterior is further streamlined for greater beauty 
and easier hauling. 
development, two-tone, one-piece Lacrtex combines dis- 
tinctive smartness with matchless serviceability. 


EIGHT NEW DELUXE MODELS—FROM $275 


Volume sales are holding prices down for the present. 
But in the face of rising costs buyers will do well to 
choose their Schult Trailer now. Eight beautiful new 
models afford a wider selection than ever before—at 
prices representing the biggest values on the market. 

Dealers who are looking for real profits, write! Ask 
for details of the Schult Franchise, discounts, territo- 
The big season is just ahead! 


ries, helps, etc. 


( 


We have an interesting new bookle 
way to make money. Ask for booklet "Making Money 
with a Trailer Camp.”’ It’s free. 


SCHULT TRAILERS, Inc. 


Dept. 609 Elkhart, Indiana 
Nation’s Largest Manufacturers of Popular Priced 
House and Commercial 
In Canada: Beach-Schult, Ltd., Ottawa, Ontario 


And through an exclusive, new Schult 
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Our constant aim is 
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‘Model Improved 
by Covered Wagon 


MT. CLEMENS, Mich.—In order 
to close out such 1937 standard 
models as are on hand, Covered 
Wagon Co. for the balance of the 
present model year is providing a 
new interior arrangement aboard 
these models. A dinette type rear 
bed; a 10 gallon water tank and 
pump, with the tank located under 
the kitchen sink; window cur- 
tains, rods and chains; a front 
mirror; and several other refine- 
ments have been installed. 

James L. Brown, vice-president 
in charge of sales, declares, “The 
standard has a study automotive 
type steel chassis, rugged Sher- 
manite siding and finely engi- 
neered design. The new equip- 
ment is being provided at the 
same price.” 
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Above is Interior rear 
view of new 1938 Schult 
Trailer showing new ar- 
rangement of working 
units, cabinets, racks, etc, 


Left is detail of one of the 
new interior units de- 
signed for er com- 
fort and jency. Note 
wide rear window. 


HERE’S WHAT YOU GET 
IN A 1938 SCHULT 


When you buy a Schult you can do so 
that the trailer delivered to 
e result of years of progress 
and development. When Schult says 
Trailers” it means just 
that. They are so carefully designed that 
you get no side sway or weaving. You 
can successfully pull a Schult Trailer 
just about as fast as you would want to 
drive your car. Wheels are so 


placed 


ght amount of weight is 
ing. 
hat goes into Schult con- 


struction has been thoroughly tested so 


be assured of maximum 


lasting quality, comfort and conveni- 
ence. Schult stands solidly behind every 


its factories, guarantee- 


ing satisfactory performance. 





Standardizing Urged 


By Driveaway Owner 
SAGINAW, Mich.—Two of the 
most important things needing 
standardization on coach trailers 
today are the size of the ball and 
shank in hitches and the connec- 
tors used in attaching the elec- 


trical control to the riding light | 
and stop light, according to C. A.| carry four different sizes of hitch| than they now pay. 
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Sheldon, owner of the Sheldon 
Driveaway Service, of this city. 
In his work of _ delivering 
coaches to the dealers for the 
manufacturer he has to have his 
cars equipped to hook onto any 
trailer. To be prepared to take 
most any coach each car now has 
to have four different types of 
electrical connectors and has to 


balls. Even then he finds coaches 
which he cannot tow with this 
wide range of equipment. 

If the manufacturers through 
their SAE committee would con- 
centrate on one size ball with one 
size shank and one type of con- 
nector Sheldon believes that the 
builders would be able to get 
better merchandise for less money 


NATIONAL 
TRAILER HOMES 


Fabrikoid, Masonite or Steel, Painted 


to Mateh Your Car— 


325 


to *845 


Completely Equipped 


Designed by the School Teacher of the Industry. 
The National Trailer Co. now offers the best in a trailer 
franchise because of 


1st.—A liberal and broad dealer policy. 
2nd.—A quality trailer at prices that sell them. 
3rd.—New features in advance of the field. 

4th.—A sales promotion & selling plan to assist dealers. 


NATIONAL TRAILER COMPANY 
HUNTINGTON, INDIANA 


MILO E, MILLER, General Manager 
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AUTO CRUISER 


IS ANOTHER OF THE 42 LEADING 
TRAILER MANUFACTURERS USING 


CONTROLLED VACUUM 


POWER BRAKING 


TANDARD equipment on the 
fine trailers built by Auto 
Cruiser Company of America at 
Baltimore, Bendix B-K Controlled 
Vacuum Power Braking helps make 
Auto Cruisers welcome on any road 


in any state. 


Certainly there is nothing more impor- 
tant to the trailer owner than positive, 
smooth stopping ability. Any man who has 
sold trailers knows how strong a sales argu- 


POWER 
| twee 


ment genuine Bendix B-K Power 
Braking provides. 

The whole automotive industry 
endorses this great braking system, 
with its dozen years of brilliant serv- 
ice records. The cost is very mod- 


erate. Bendix stands ready to collaborate 


or distributor 


ice is nation-wide. 
full information. 


and cooperate with any trailer builder 


and Bendix Serv- 
Write or wire for 


BENDIX PRODUCTS CORPORATION 


(Subsidiary of Bendix Aviation Corporation) 


503 Bendix Drive + 


South Bend, Ind. 
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THE PAINT DEPARTMENT 


in the new Vagabond factory is 


built in the production line so that the coaches flow into this depart- 
ment in their normal travel down the line without any stop in pro- 


duction. 


Vagabond’s New Factory 


Ready for ’38 Production 


NEW HUDSON, Mich. 
the completion of the Vagabond 
Coach Mfg. Co.’s new plant here, 
dealer and production plans on a 
large scale are now being formu- 
lated for the 1938 season, accord- 
ing to Perry C. Miles, general 
manager. 

The new plant now gives Vaga- 
bond the distinction of having 


| what is believed here to be the 


largest plant built exclusively for 


| the manufacture of trailers. The 


‘New Oil Heater 


Is Announced 


By Sales Corp. 


FLINT.—The new De Luxe No. 
K-3 model, according to Sales Oil 
Burner Corp., engineers, has a 
heating capacity 1,000 times its 
own size, made possible with the 
built-in baffle feature which low- 
ers ordinary stack temperature. 

With a space requirement for 
itself of only 2% cubic feet, the 
circulator is designed to heat 
2,000 cubic feet of trailer space 
during zero weather. The required 
heat can be regulated with a 
finger-tip control. 

The safety feature is taken care 
of by a constant level, oil control 
valve that does away with oil 
pressure differences. This valve 
also strains the fuel oil, meters 
it and provides an automatic shut- 


off in case the oil is turned on/| 


without lighting the burner. Oxy- 
gen to supply the burner is taken 
from under the trailer. The stor- 
age tank is built in and fills from 
the top. 

Cheaper grades of fuel oil are 
recommended for this. trailer 
heater. It is not necessary for the 
trailer to be perfectly level, and 
the burner will operate success- 
fully while the trailer is in motion, 
it is said. 
Chittenden-Chapin Made 

N. Y. Bender Distributor 

CLEVELAND.— Bender Body 
Co. has announced the appoint- 
ment of the Chittenden-Chapin 
Co., 234 Central Park South, New 
York City, as distributors for 
Bender Travel Mansions in east- 
ern New York State. 

These distributors have on dis- 
play a complete line of Bender 
Travel Mansions in one of the 
finest trailer showrooms in New 
York. 


Trailerites Find Refuge 

ENGLEWOOD, N. J.—With many 
municipalities in northern New Jer- 
sey ruling against trailer camp- 
sites, trailerites are finding a scenic 
refuge at Englewood Cliffs, near 
here, where a section of the New 
Jersey portion of Palisades Inter- 
State Park, perched on the escarp- 
ment overlooking the Hudson river, 
has been laid out with space for 75 
units. A rustic cabin camp and an 
overnight tenting site adjoin it on 
the shore below the Palisades. 


- With | 








plant building is of one story, con- 
crete and cement block construc- 
tion, with a daylight constructed 
roof. It is “L” shape in design, 
having a length of 504 feet and a 
floor area of 35,000 square feet. 
The assembly production line is 
360 feet in length, with the fin- 
ishing and paint shops continu- 
ing 144 feet. 

One of the outstanding features 
in this new factory is the paint 
shop where oil-tempered Masonite 


| is sprayed with air dry synthetic 
enamel, 


producing the finest of 
body finishes, which assures that 
everlasting newness. This process 
eliminates oxidizing and shabbi- 
ness found in many of the every- 
day methods of body painting. 

On both sides of the production 
line the various departments are 
assembled so that the facilities 
now can produce a complete coach 
every 58 minutes. The new plant 
has a working force of 350 men. 

Facilities for a complete serv- 
ice and repair department have 
been installed, which in no way 
will hinder the new production. 

Machinery of the most modern 
and up-to-date types for trailer 
manufacturing has been installed, 
giving the prospective dealer and 
buyer coaches of quality reason- 
ably priced. 

An adjoining area of 36 x 72 
feet houses the new offices and 
sales room. Directly above the en- 
trance a 20-foot tower Neon sign 
display has been erected, which 
attracts the eye of all those travel- 
ing on U. S. Highway No. 16, 
which services half of all tourists 
driving to the upper resort coun- 
try in Michigan. 

All parts that go into the build- 
ing of these coaches are assembled 
on both sides of the assembly line, 
which eliminates back-tracking 
and carries no part more than 12 
feet to be assembled. A coach 
once started continues on its way 
without interruption into the 
paint department to the final fin- 


| ishing room, where a thorough 


inspection is made before delivery. 

Vagabond’s growth has been a 
very substantial one. Beginning 
in 1931 a partnership consisting of 
Fred C. Burt and Perry C. Miles 
was created, and in a small cor- 
ner garage the first Vagabond 
Trailer was started. As the de- 
mand for coaches grew, it was 
necessary to enlarge the plant, so 
that in 1934 a tract of land was 
acquired and a new factory with 
a floor area of 12,000 square feet 
was built. 

This plant with its added manu- 
facturing facilities was barely 
completed before the production 
was taxed beyond its capacity and 
it was necessary to give consider- 
ation to a larger factory. Immedi- 
ately plans were under way and 
the new factory was built. 


See Improvement 


MIAMI, Fla. (UTPS).—According 
to local dealers, there is every rea- 
son to believe that before long 
trailers will be air-conditioned just 
as is the home, the office or the 
factory. 
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| Industry Seen Solving Own Sanitation Problem 


| will use trailers instead of cabins, 


Sanitary Engineers’ Assn. 


Pledge A 


WASHINGTON.— Confidence 
that the trailer industry will co- 
operate to the fullest in solving 
the sanitation problems of the 
trailer age was expressed at the 
32nd annual meeting here of the 
American Society of Sanitary 
Engineers. It was agreed also by 
these experts, many of whom 
have made exhaustive personal 
investigations of trailer sanita- 
tion needs, 


the American scene because it is 
playing such a tremendous role in 
meeting the nation’s 
shortage. 

A leader in the discussion was 
Thomas M. Dugan, of McKees- 
port, Pa., former president of the 
society, who has delved deeply 
into the subject. After reviewing 
the phenomenal increase in trail- 
ering and predictions aboyt its 
continuance, Dugan said: 

“Here is a distinct challenge to 
those who are concerned with the 


Auto Felt Utilizes. 
New Bed Machine 


GRAND RAPIDS, Mich. — A 


division specializing in the pro-| 


duction of trailer bed equipment 
and special ensembles for trailer 
builders, has been formed here by 
the American Auto Felt Corp., 


manufacturer of fabricated up-| 


holstery pads for many of the 
leading automobile makers. 

The new division, according to 
W. W. Hoagland, president, will 
utilize a newly developed ma- 
chine, known as a “multipleater,” 
which turns out upholstery and 
mattress pads in which the cot- 
ton “floats” in longitudinal, in- 
dividually stitched compartments. 

The multipleating method, 
Hoagland said, makes possible 
“tuftless comfort with 
permanence.” Complete mattress 
pads can be turned out by the 
machine at a rate of three per 
minute. 

One of the divisions of the 
corporation concentrates on the 
production of Slumbernest mat- 
tress and studio couches, 


that the trailer has| 
become a permanent feature of | 


housing | 


tufted | 


id to Trailers 


|sanitary question of proper living 
quarters and we, as an organiza- 
tion, should welcome the chal- 
lenge and take definite steps to 
study the problem and, from the 
results of this study, attempt to 
evolve a _ satisfactory minimum 
code or regulation to cover that 


concerns the sanitary engineer or 
plumbing inspector. 
“Unquestionably there may be 
real potential merit in the house 
trailer and it behooves an intelli- 
gent, careful approach to the 
question by all authorities having 
jurisdiction over all manner of 
housing. Trailers, no doubt, are 
practical and useful and have 
come to stay with us for a long 
time. The manufacturer who 
builds these units, I believe, would 
be anxious to co-operate with any 
agency or group that has purity 
of motive, prompted by concern 
for private and public health, and, 
hence, should assist in seeing that 
his equipment is safe and that 





sale of his product.” 

Urging that the society’s Ameri- 
can standards committee appoint 
a sub-group for study and recom- 
mendation on trailer plumbing 
methods, Dugan, said that “such 
a course by a representative group 
| of practical and professional men 
| would result in marked strides 
|toward improved conditions.” 


After reviewing what the fed- 
eral government, states and mu- 
|nicipalities have done in trailer 
| regulation, Dugan said: 
| “Camp sites within the corpo- 
|rate limits of a city that has a 
|plumbing code and plumbing in- 
| spector are easily governed from 
j}a health standpoint. 


| 
| 


| sites are located just outside gov- 
|ernmental areas of a city and, 
|due to lack of jurisdictional con- 
trol by an authoritative body, the 
camp may prove a social and 
| health hazard nuisance to the ad- 
joining tax-paying regulated city 
people. Therefore, the problem 
becomes more than local and calls 
for co-ordination of all forces 
within the state that have to do 
with health protection. 

“The set-up cannot be handled 








‘*Tailor Made 


FOR 
Trailer 


DeLuxe Model No. K-3 


RADIANT CIRCULATOR 
CONVERSION UNITS FOR COAL 
$83.30 EH. 2D. EB. BW iiaat 


Write for Circular 


SALES OIL BURNER CORP. 


1810 N. SAGINAW ST. 


THE 
Trade’”’ 


Space requirement—2% cu. 


ft. or 9x16x27 in. 


Heating capacity—2,000 cu. 
ft. to 75° in zero weather. 
Keeps your corners cozy. 


Clean, safe, sturdy. De- 


signed to give service. 


Air taken from outside. 
Baffled to retain heat. 


6 
Hist Price 


‘293 


F.0.B. Flint 


STOVES 





FLINT, MICHIGAN 


part of the trailer subject which} 


promiscuous use does not injure 


However, | : 
often, for obvious reasons, camp | = 


just as a tourist camp regulation 
for the character of the use of 
present trailers makes for more 
permanence than the casual 


present still another problem, for 
here we see a more or less stable, 
|compact home-on-wheels, setting 
|}up a new community life for an 
indefinite period. The perma- 
nency of location is even recog- 
nized in some communities by 
making provision in local schools 
for migrants’ children.” 

Following his address to the 
convention, Dugan, who considers 
trailer sanitation the most fasci- 
nating plumbing conundrum of 
our generation and has made a| 
hobby of its study, enlarged upon 
his subject for Trailer Trade. 
With a prophetic gleam behind 
his spectacles he asserted: 

“The nation is just beginning to 
realize what the onset of trailers 
means to this country. I am con-} 
vinced that what economists call} 
the ‘threatening housing short-; 
age’ will be solved by trailers. 
For years they have been crying 
that we need prefabricated houses, 
produced by cheap mass produc- 
tion. When good sanitation is 
achieved, this is exactly what the 
trailer will give us.” 


Elcar Will Build 
Trailers to Meet 
Park Owner Need 


ELKHART, Ind.—Elcar Coach | 
Co. has announced the comple- 
tion of plans here for the assist- 
ing of trailer park owners in the 
setting up of buildings necessary 
for the administration of the 


transient needs. Trailers, it q 








parks. One tourist park owner 


the announcement stated. 

Arrangements have been made 
in this latter case to build the 
trailers according to specifications 
desired. 

For the transportation of these 
coaches from the factory to the 
location a set of wheels, springs, 
shackles, etc., are furnished the 
purchaser at a nominal charge 
and the coach is attached to the 
wheels and springs at the fac- 
tory and hauled away. The same 
set of wheels are brought back 
for the next trip and on the last 
trip they can either be purchased 
or returned. 

This idea has been investigated 
thoroughly by Elcar and is meet- 
ing with the approval of the city 
officials and communities in as 
much as it becomes a permanent 
part of the community, is taxable, 
is an unusual idea and attracts 
tourist business, the announce- 
ment said. 


eT 
VENTILATOR 
ADJUSTER 


Easy to operate—just turn handle. 
Worm drive assures smooth, posi- 
tive action. Holds cover open at 
any angle, or pulls it down tight 
to keep out rain. Bakelite T 
handle snaps on and off. In use 
by leading trailer manufacturers. 
Write for information. 


John S$. Gullborg Mfg. Co. 


4309 Ravenswood Ave. - Chicago, Ill. 





The STREAMLINE 
Deck Ventilator 
for 1938 


Complete assembly ready to in- 
stall in opening 14 x 14 inches, 
mitered trim. New die-drawn 
steel cover, rounded corners 
and edges, worm-gear operated, 
hugs deck closely, seats on 
sponge rubber, opens independ- 
ent of screen. Adjustable for 
roof thickness. Detachable 


screcn, 


ALSO MANUFACTURERS OF: 
Heating stove stack heads, heating stove cabiriets, automatic side-wall ventilators, 
water tanks, cook stove ventilators, skylight ventilators, etc. 


AUTOMATIC VENTILATOR COMPANY 


CORUNNA, MICHIGAN 








Hitch Your Trailer to a Star Event 


NATIONAL 


AUTO SHOW 


A few desirable spaces 
| available for trailers and 
accessories—write or wire 


NATIONAL 
AUTOMOBILE 
SHOW 


366 Madison Ave. 
New York City 


Alfred Reeves, 














GRAND CENTRAL PALACE 
NEW YORK CITY 


Oct. 27th to Nov. 3rd 


A record breaking attendance of the Automotive and Trailer trade is cer- 
tain; dealers seeking new lines, purchasing agents, fleet owners, engineers 
—many who are interested in the commercial adaptation of the trailer as 


well as the mobile home. 


The latest in body work, accessories, interior decoration, servicing equip- 
ment in both automotive and trailer fields. 
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Sellborn is Appointed 
Distributor for Alma 


QUALITY 


in automobile trailers 


America’s finest trailers of today 
are found in the Fleetwheels- 
Coates’ line. Priced at $1500 and 
up, furnished in beautifully 
equipped standard models, cus- 
tom built orders solicited, they 
offer any dealer who is in the 
position to sell ‘‘class’’ trans- 
portation a trailer that is sound 
in design, in construction and in 
the financial responsibility and 
backgroundof the company mak- 
ing it. Write for further informa- 
tion in regard to exclusive ter- 
ritories on the Eastern seaboard. 


*, 
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FLEETWHEELS-COATES 


trailer division of Fleetwings, Inc. 


BRISTOL PENNA. 


New Kozy Kaboose 
| Proving Popular 


KALAMAZOO. — The new Kozy 
Coach Kaboose is proving to be 
popular with outdoor people who 
like to “pick up and go” in a 
hurry, according to C. M. Lutes, 
president. 

The Kaboose is 14 feet, 9 inches 
long and weighs 1,650 pounds. It 
has an all steel welded chassis, 
with pressed steel wheels, fitted 
with 16 x 600, 4-ply tires. The Ka- 


| boose has a built-in antenna, 4-110 


volt lighting fixtures, 1, 6-8 volt 
fixture and 2 double outlets. The 
refrigerator has a 50 pound ca- 
pacity and the water tank, with 


13 gallon capacity, is filled from | - 
the outside. It accommodates four, | 
with beds fore and aft. 


TRAILER BUYERS PREFER HERZIM WINDOWS 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 


HerZim window and screen assemblies have definite advantages that mean 
They offer clear vision, without cross strips of 
metal to obscure the view. They are easily operated, positive in adjustment, 


much to the trailer owner. 


waterproof and insert proof. ' 
because they are true to size and are easily installed. 


Besides, they simplify production problems 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


HERRON-ZIMMERS MOULDING COMPANY 


3900 E. OUTER DRIVE 





DETROIT, MICHIGAN 








L. A. YOUNG 


Inner-Spring Construction--An Im- 
portant Selling Feature for Trailers 


THIS TRADE MARK 
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| Migr Young 
INNER SPRING CONSTRUCTION 


MADE BY 


See MMe a 


9200 Russell Street, DETROIT, MICH. 


We furnish the L. A. Young tag repro- 
duced above which you attach to the 
to the 


upholstering. This identifies, 


As the largest manufacturer of 


wire products in the world, we are 
equipped to design and produce, 
through our trailer department, a 
specially designed spring unit for 
use in trailer upholstering. 


This L. A. Young spring unit has 
exclusive features. Each coil is per- 


public, the finest quality spring unit on 


the market. 


fectly hinged. No clips to come off 
and cause trouble. Made of tem- 
pered spring steel wire. 
flexible, durable. A great selling 
feature for any trailer. Get in touch 
with our trailer department for 
complete details. 


Noiseless, 


L. A. YOUNG SPRING & WIRE CORP. 
9200 RUSSELL STREET 


@akiand, Cal. 


Detroit, Mich. 


Windsor, Can. 





‘New Heater Unit 








ALMA, Mich.—The Alma Trailer | 
Co. has announced the appoint- 
ment of Sellborn Sales and Serv- 
ice as distributor for Alma Silver- 
moon Trailers in Central Michi- 
gan, with headquarters at Lans- 
ing. Sellborn also has a dealer- 
ship at Sarasota, Fla. 


Raymond Sellborn, who heads 
the organization, has opened a 
retail salesroom at Alma in addi- 
tion to his Lansing and Saginaw 
offices. Sellborn is the second 
largest operator in the country 
and has developed unusual mer- 





Features Warm 


Floor, Hot Water | 


INDIANAPOLIS. The 1938 
Voyageur Super-heator, with both 
radiant and circulated heat and a 
hot-water attachment, is claimed 
to produce enough hot water for 
all trailer needs. The unit is a 
product of Superoilheaters, Inc. 


The cabinet is made in two sec- 
tions, the upper jacket providing 
the circulation through a_ top 
grille; below the jacket a large 
mesh grille permits the radiant 
heat from the fire bowl to spread 
out across the floor. 

A new principle, which is said 
to spray superheated air at high 
temperature into the oil vapor, 
making a gas mixture best 
adapted for burning, and greatly 
adding to economy of operation. | 


chandising methods which have 
brought a large sales volume. 

In taking on the Alma line, 
Sellborn stated that he had been 
“impressed with the enthusiasm 


|} of Alma owners and the reputa- 


tion of the Alma for unusual 


comfort.” 

“It is my opinion,” said Sell- 
born, “there is a definite trend 
toward lighter weight and full 
streamlining. The Alma design 


| cuts off several hundred pounds 


of needless weight without affect- 
ing headroom. I have also been 


;impressed with Alma’s complete 
|spun glass insulation. In Florida 


it was one of the 
not troubled with 


last winter 
few trailers 


sweating.” 


Aetna Safety Special 


Is Attracting Interest 
NEW YORK (UTPS).— Auto- 
mobile dealers and motorists 
throughout the country are show- 
ing interest in the “safety tour” 
of the Aetna Safety Special, 
traveling unit of the highway 
safety demonstrations. 

The “Special,” consisting of a 
truck and trailer, is designed to 
present a complete safety demon- 
stration, with tests available for 
all motorists. 


Company Organized 
STEUBENVILLE, 0.—The Green 


| Pastures Trailer Manufacturers, Inc., 


capitalized at $12,000, has just been 
organized here. The incorporators 
include Harry W. Lemmon, Lee Van 
Tilburg and Clyde Klingensmith. 
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1938 


HARGO 
COACHES 


Have Proven Public Preference! 


@ Back of the designing of the new Hargo Coaches 
are years of acknowledged master styling by a pio- 
neer trailer engineer who has already created two 
outstanding successes from the standpoint of public 
preference and buyer acceptance. 


Dealers who are searching 


for a line that will sell— 


that will create interest and get the utmost in favor- 


able comment need only 


inspect the Hargo—de- 


| signed and built by Jack Gonyou and Otto Harloff— 


fully insulated—all models equipped for four people 
—priced right for today’s volume sales—write to- 
day for full particulars on an exceptionally liberal 


dealer franchise. 


PRICED: $595 in 17-foot standard; $895 in 
20-foot standard, and $1195 in 20-foot deluxe 


Hargo Manufacturing Co. 
801-803 Wolcott Boulevard 


TOLEDO, OHIO 


P. O. Box 104 
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resentation on which is nation- 
wide, would be to draft uniform 
regulations for consideration by 
the various state legislatures. If 
adopted by all the legislatures, it 
would mean that trailer travelers 
would everywhere be subject to 
adequate restrictions, but would 
not be hampered by new and 
contradictory regulations every 


time they crossed a state line. In} 


urging the importance of delay- 
ing the enactment of confusing 
trailer legislation in the different 
states until some uniform regula- 
tions are accepted, Ostertag 
pointed out that if similar com- 
mittees had been functioning be- 


fore the present complicated and. 


confusing set of highway codes, 
tax laws, and liquor regulations 
were enacted, the lives of our leg- 


°38 Model Trailers 
To Make First Bow 
At N. Y. Car Show 


(Continued from Page 1) 
National Automobile Show and to 
the Chicago show, which is set 
for the International Amphi- 
theatre Nov. 6 to Nov. 13, was 
made by a special show com- 
mittee which was apointed at the 
Keshina (Wis.) meeting of the 
TCMA. This committee, which 
consisted of James L. Brown, 
Covered Wagon, chairman; Wil- 
bur Schult, Schult Trailers, and 
J. E. Roberts, Alma Trailer, were 
charged at that meeting with 
making the decision as to where 
the manufacturers would show 
their 1938 creations and to make 
arrangements for the showings. 


From present indications prac- 
tically all of the manufacturers 





exhibiting at New York will move | 


on to Chicago and will be joined 


there by several midwestern mak- | 


ers who are not planning on 
showing in New York this year. 
Among those who have definitely 
announced this intention are 
Hayes Body and Kozy Coach. 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 
Nine-State Parley 
Seeks Uniform Laws 


(« Tontinued from. from Page 1) 


islators and their constituents 
would be less complicated. 
Adequate sanitary facilities in 
trailers and trailer camps have 
been the knottiest problem to 
date. Other phases which will 


eommand the committee’s atten- ||| 


tion are highway safety, registra- 


tion, taxation and reciprocity be- ||| 


tween the states. 

Among the officials who at- 
tended and who are to participate 
in further conferences were Hen- 
ry W. Toll, executive director, 
Council of State Governments; A. | 
W. Koehler, executive secretary, | 
American Assn. of Motor Vehicle 
Administrators and H. H. Kelly, 
chief of the safety section, Bureau 
of Motor Carriers, interstate com- 
merce commission. 


N.H. Issues Trailer 
Health Regulation 


CONCORD, co H. 
frankly to help rather 
hinder the trailer tourist trade in 
New Hampshire, 15 trailer coach 


and camp regulations have been | 
board of | 


issued by the state 


health. 

Regulations are divided into 
two parts, one governing trailer 
coaches themselves, the 
governing trailer camps. The 
former prohibits overnight park- 
ing on highways, 
strict provisions in regard to the 
disposal of waste matter. The 
camp section requires registra- 


tion of all trailers (in conforma- | 


tion with a previous state tourist 
law), declares that each trailer 
shall have a camp area of at 
least 700 square feet, and likewise 
regulates the disposal of waste 


Designed | 
than to 


other | 


and contains | 





materials. 


Ban Hits Trailers 


OMAHA.—At the urgent request | 
of Omaha automobile dealers, the city | 
council has added an amendment 
banning the Sunday sale of automo- | 
bile trailers to the ordinance already | 
in force prohibiting the Sunday sale} 
of automobiles by dealers. 


ee Se | 


EXTERIOR AND INTERIOR view of the new low-priced model 
announced by Elcar. The lightweight trailer which weighs 1,400 | 
pounds, will sell for $375 complete. See story on page seven. | 





Trailer Camps Built 


For Legion Conclave 


New York.—Between 500 
and 2,000 trailers are ex- 
pected to bring convention- 
bound American Legion 
families here next week for 
the 19th annual conclave of 
the organization. hI 

Nearby Secaucus, N. J., 
has built a camp to care for 
600 of the units, while across 
the Harlem River at 138th, 

a camp to accommodate 300 
trailers has been built as a 
rush job. 

About 500,000 members of 
the Legion, Legion Auxiliary 
| and relatives are expected 
| to attend the convention. 


Trailerites Usurp 
IFCC Spotlight at 


German Meeting 


BERLIN (UTPS).— Trailers 
usurped the place of canoeing at 
this year’s meeting of the Inter- 
national Federation of Camping 
Clubs, which took place in the 
park surrounding the castle at 
Wiesbaden-Biebrich, July 30 to 
Aug. 18. 


While the problems of canoeing | 
dominated last year’s meeting at 
Barcelona, the 16 countries repre- | 
sented by special delegates this | 
year were chiefly interested in| 
trailers. Englishmen appeared 
with their heavy, but very com- 
fortable Winchester, Burlingham 
and Eccles trailers. 


Belgium was represented by 
owners of Berr and Rice prod- | 
ucts. There was to be seen a'! 
Dutch Vagabond folding trailer. | 
Seven caravans and five folding 
trailers provided the housings of 
the German delegates, besides sev- 
eral privately made trailers. A 
dog-kennel was a feature of one 





| of the British cars, a bird-cage | 
| and flower-beds were displayed 
| on a French car. 


Speeches indicated that trailers | 
are gaining more and more ground 
in all European countries, where | 
they are not hampered by dis- | 
criminating legislation. 


| sonnel 


Directory Published 


CHICAGO.—House Trailer Red 
Book, business directory of the auto- 
mobile house trailer builders, has 
just been published by Carrier Press. 
The book gives official information 


|}} on more than 180 builders of house 


trailers in the United States. It 


| gives the business data of each con- 


cern listed, including the official per- 
and the department heads, 
and information as to the size of 
| the plant and volume of production. 


} and their regulation. 


11 


Urges Trailer Camps 

CHARLOTTE, N. C.— Asserting 
that Charlotte needs a trailer camp 
for protection of the public and in 
the interest of developing the com- 
munity, Clarence O. Kuester, execu- 
tive vice-president of the chamber 
of commerce, says he will appear 
before city council and urge adop- 
tion of an ordinance providing for 
the establishment of trailer camps 
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K-D LEADS IN APPROVED 
TRAILER LIGHTING 


Constructed for utmost 
dependability; designed 
to harmonize with body 
lines; priced to permit 
economical installation 


Write for Catalog and 


Model No. 511 
TWO-WAY 
CLEARANCE LIGHT 


= 


Model No, 522 
DOME LAMP 
Model No. 516 


CLEARANCE LAMP 


1.C.C. Regulation Chart 


Model No, 215 
TAIL LAMP 


Model No. 326 
TRIFLEX 


Model No. 238 
STOP LAMP 
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step UP your PROFITS 
with VAGABOND 


Customers not only think of Price 


but Quality, Dollar Value and Re- 


sponsibility. These 


requirements 


can all be yours with VAGA- 
BOND. 


Mr. 


DEALER... 


You should give this your consideration. 


sl BREE CH 


VAGABOND has stood the Test. 


Our dealerships are permanent and _profit- 
able. We are interested in good sound dealer 
organization. If this is what you arc wanting 
for 1938, together with a tried and proven 
product—write us. Our dealer territories are 
limited for we give dealer protection. 


VAGABOND for 1938 is the PROFIT Trailer. 


509 GRAND RIVER 


en 


4 
at 


The upper left view shows VAGABOND coaches in line of production. 


The exterior view exemplifies the graceful lines which create sales appeal. 


Wratie COACH MANUFACTURING CO. 


NEW HUDSON, MICH. 





FOR THE NEW 1938 SERIES OF 
COVERED WAGON 


TRAILER HOMES 


TO BE ANNOUNCED IN OCTOBER! 


Produced in the world’s largest trailer 
factory, designed under the direction of 
the pioneer trailer coach manufacturer, 
a complete new line of trailers—de- 
signed right—built right—and priced 
right—will be offered by the Covered 
Wagon Company. 


It will pay every dealer to await the first © 


showing of this new series of Covered 
Wagon Models.. New improvements, 
beautifully appointed interiors, modern 


innovations in body designs and fittings 
coupled with entirely new arrangements 
and a host of other “best seller’’ features 
are included: 


Again we say, WAIT! 


No other trailer franchise offers the ad- 
vantages—the tested, proved superiori- 
ties—the successful selling record of 
Covered Wagon. 


Wait for the 1938 line! 


COVERED WAGON COMPANY 


610 CASS AVENUE, MT. CLEMENS, MICHIGAN 


ORIGINATORS AND WORLD'S LARGEST BUILDERS OF TRAILER COACHES 





